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Campaign Objective
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RETURN ON INVESTMENT
LEAD GENERATION
Our Facebook ad campaigns :
with a budget of INR 60,000 For this budget, we
helped to generate maximum could generate 12-15%
ROI within just 1 month plus leads
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Through the use of cutting-edge strategies and harnessing the potential of digital marketing, we achieved a
remarkable boost in Real Estate Lead Generation. This study underscores the significance of comprehending

your target demographic, making the most of diverse online channels, and consistently evolving your tactics to
maintain a competitive edge in the real estate arena. For more insightful updates, follow our Social Media.
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And it gave Rise to...
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@ ite Visits- Ticket Size (0.5 Cr
Monthly lead — 200 No. of Site Visits

\ / \Quality Leads - 80% / \ 10-12% / \ or Above) /

As we move forward, our goal is to become your trusted real estate advisor, helping you achieve your real estate goals

efficiently and effectively. We look forward to the opportunity to collaborate with you, leveraging our experience and A2 Digital’s
cutting-edge platform to drive success in your real estate endeavors.

Please feel free to reach out to discuss your specific needs and objectives, and how A2 Digital can be the ideal partner for your
real estate journey.

Thank you for considering A2 Digital. We are excited about the prospect of working with you and delivering exceptional results.




